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good company with a good mission,” explained Reich. “I 
hope to help fund the [charity] by growing this niche com-
pany into a global lifestyle brand. The goal is to send 1,000 
girls to school for 10 years. So far, we’ve funded two girls, 
so we only have 998 more to go.” She added that Room To 
Read receives 10 percent of Alp-n-Rock’s profits.

Alp-n-Rock clothing is in-
spired by European Alpine re-
sorts (Reich once lived in Swit-
zerland) and this sensibility is 
blended with European aes-
thetics, a rock-n-roll attitude, 
and quality materials. Each de-
sign features original artwork 
by commissioned artists and 
incorporates details such as 
hand stitching, embroidery, and 
leather and canvas patches. The 
T-shirts are reversible and are 
made in the U.S. from two-ply 
fabric comprised of 75 percent 
organic cotton/25 percent recycled 
polyester. The company’s tag line proclaims, “Alp-n-Rock 
redefines luxury: live life on your own terms, feel connected 
and create change.” 

Alp-n-Rock’s distribution is aimed at outdoor and ski 
specialty retailers, resorts, and urban boutiques. The compa-
ny also sells direct to consumers via its website, but as more 
retail accounts are added across the U.S., the direct sales 
will be scaled back.

The Ladies’ Kitz top (SRP $220) pays homage to 
the Swiss Alpine resort. The top is reversible 
and sports a canvas patch.
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Elevating the T-shirt to, well, low couture 
Gear review 
Stewart Oksenhorn 
Aspen Times Weekly 

 
 

Stewart Oksenhorn in his Alp-n-Rock T-shirt. Price: $168 / Rating: Four stars. 

Janet Urquhart/Aspen Times Weekly 

 

I know T-shirts — worn one virtually every day for the past 35 years. (And if it hadn't worn literally to 
shreds, it would have been the same one every one of those days: the Grateful Dead tee that read, 
“Eat, Drink and See Jerry.”) 
 
I know what T-shirts are meant for: to pledge your allegiance to a sports team and to warn strangers 
that you have gas and know how to use it. Tees seem to have become increasingly clever: one with the 
image of an oversized sandwich, underscored by the four-letter phrase “SILF,” had the newsroom 
cracking up recently. 
 
So T-shirts are a great means to convey base impulses. I never would have thought of them as a luxury 
item. Till I pulled an Alp-n-Rock tee onto my previously umpampered body, and moved into a new 
dimension of low-couture bliss. The long-sleeved shirt, made of organic cotton and recycled polyester, 
is thick, indulgently soft. I feel guilty wearing such a thing in the midst of a recession. (To ease those 
pangs, take comfort in the knowledge that part of the sales proceeds fund the building of girls' 
elementary schools in developing countries.) But I was also thrilled: I woke up in the middle of the 
night the day after putting on the shirt and, I kid you not, the first thing on my mind was slipping back 
into my Alp-n-Rock. 
 
The impact wasn't limited to my personal tactile experience; clearly, it made a visual impression. 
Among the immediate, totally unprompted responses from those around me: 
 
“Looks expensive.” 
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“It's like a medieval Aspen motorcycle shirt.” 
 
“You look like an advertisement.” 
 
The visual design of the Alp-n-Rock line is inspired by famous European ski resorts, but a little 
something seems to have been lost in the translation from Alps to Rockies. My Aspen-centric tee says 
“Snowmass” down one sleeve, while “Ajax Highlands Buttermilk” are relegated to the back, squeezed 
together in small print. Makes me suspect whoever designed the shirt hasn't actually been to Aspen. 
 
Small matter. I've spent a lifetime living in T-shirts that were all about the message. I think I can get 
used to a tee that is all about the material. 
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South Florida Ski Clubs bring fashion to the snow-covered slopes 
Posted by Rod Hagwood 

It's all about being haute in the cold. 

With the bone-chilling temps we've been having lately in Florida, it's had to imagine some locals might 

actually leave the Sunshine State looking for even colder climes and - blasphemy! - snow. 

But they do. 

 

They even form clubs. Ski clubs, that is. And those ski clubbers love fashion as much as they love fresh 

powder. 

 

"There are about 200,000 [skiers] in Florida alone," said Barbara Sanders, publisher of SNOW magazine. 

"They go to Art Basel. They travel in the Caribbean. Then they want a break and do something different." 

 

And they want to look good doing it. This year that means old school sleekness, but with ultra-modern 

performance fabrics (lightweight, waterproof, thermal controls, moisture-wicking). 

 

"There's a move to higher quality and inherent value," said Dave Mahoney, spokesman for Peter Glenn 

Ski & Sports. "It's more of a refined look." 

 

Sanders agrees, referring to the latest ski and apres-ski fashion her magazine showed at the Viceroy 

Miami hotel back in November during the 2nd annual "SNOW A La Mode" annual gala for the ski fashion 

industry. 

 

http://blogs.sun-sentinel.com/.a/6a00d8341c2c7653ef012876c65e33970c-pi


"I'd say it was understated elegance," said Sanders . "For example, one-pieces are entering the market - 

especially with a low hip belt." 

 

Sanders went on to say that the most important trend is that there is a street savvy to snow gear mixing 

snowboard chic with ski lodge glam. 

 

What does that look like exactly? Well, picture utility pockets on ski pants interpreted in a satiny finish. 

 

"Shiny [fabrics] are definitely popular this year and will continue next year," said Mahoney at Peter 

Glenn. 

 

Also look for '80s-inspired neon brights and (believe it or not) western touches such as worn denim and 

leather vests.  

 

For more information on SNOW magazine's runway show in Miami last November, check out The 

SnowMag.com. 

 
Below is a selection of ski programs available from local clubs compiled by Georgina Cruz for the Sun 

Sentinel Travel section. Prices are per person, double occupancy, and are subject to change, as are the trip 

dates, itineraries and other details. Triple and quad occupancy may be available. Club membership dues 

are usually required. Contact each club for additional information (contact links at bottom of blog 

entry). 

Aspen, Colo. Feb. 6-13, Boca Ski Club. Contact the club for additional details. 

Beaver Creek, Colo. Feb. 6-13, Gator Snow Ski Club of the Palm Beaches, Westin Riverfront Resort, 

$1,795. 

Big Sky, Mont. Feb. 13-20, Gator Snow Ski Club of the Palm Beaches, Big Horn Condos, $1,575. 

Copper Mountain, Colo. Jan. 26-31, Gator Snow Ski Club of the Palm Beaches, Center Village Condos, 

$960.  

Crested Butte, Colo. 

Jan. 9-16, Miami Ski Club, Grand Lodge Crested Butte, add-on to the club's trip to Telluride, Colo. (see 

listing below), $2,544. 
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March 27-April 3, Gator Snow Ski Club of the Palm Beaches, Plaza Condos, $1,395. 

Keystone, Colo. Feb.-27-March 6, Gator Snow Ski Club of the Palm Beaches, The Pines Condominiums, 

$1,125. 

Les 3 Vallees, France. 

March 3-10, Boca Ski Club, Florida Ski Council Trip. Contact the club for additional details. 

SKI CLUBS INFORMATION & CYBER LINKS: 
 

For more information on local ski clubs, contact the following: 

 

Boca Ski Club, 17650 Oakwood Avenue, Boca Raton, FL 33487 561.241.2768; BocaSkiClub.com. 

 

Fort Lauderdale Snow Ski Club, 1706 S.E. 13th Street, Fort Lauderdale, FL 33316; 

fortlauderdaleskiclub.com. 

 

Gator Snow Ski Club of the Palm Beaches, P.O. Box 31524, Palm Beach Gardens, FL 33410; 561-691-

0062; gatorsnowskiclub.com. 

 

Miami Ski Club, P.O. Box 560943, Pinecrest, FL 33256; 305-949-4114; miamiskiclub.com. 

 

Sunshine Sloper's Ski Club, P.O. Box 170337, Hialeah, FL 33017; sunshineslopers.com. 

Tanner Hall in Oakley's Alps Jacket & Alps Pant 
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Alp-n-Rock's ski T-shirt in organic cotton and reversible 
 

 

 

THE IMAGES BELOW ARE FROM THE "SNOW A LA MODE" SHOW AT THE 

VICEROY MIAMI 

   

 




